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1. Welcome

Real-Time CDP Collaboration

Overview

The Real-Time CDP Collaboration hands-on lab is designed to demonstrate the supported
capabilities in the new workspace and the workflows of two collaborators; an advertiser

and a publisher

Agenda

Introductions & User Access

«  RTCDP Collaboration Introduction
¢ Privacy & Access Control

* Supported Capabilities

o Discover
o Activate

o  Measure*

* Advertiser Configuration Workflow

° Q&A & Wrap-up






Brand or Advertiser Workflow

In this exercise, you will learn how to configure a RTCDP Collaboration workflow. The goal

is to share an audience with a publisher you have discovered in the Collaboration Ul

Configuration Flow

Onboard your company

Add a newdata connection

Discover publishers and Send Invite
Create a project

View overlap report and other insights

Share audience



21. Onboard your company

The initial setup of your organization happens once. Click the Setup button on the lefthand

side then the + button to add a new organization.
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£ Collaborate My organization My sudiences My activity

.
& Edit

Enter organization details
Name: Luma + your initials:
Industry: Retail

Upload the Luma brand logo to your machine (refer to .svg file in the welcome email).
Upload or drag & drog the .svg file



Edit organization details

Organization name *

Luma

Description

Role

Industry *

Retail v

Region

Logo *

©) Luma

Add Match keys

Match keys are identifiers used to reconcile members across audiences from different data

sources. Include any match keys that your company can work with.

Select Hashed email and click Complete.

[} Reat-Time COP Collaboration

Set up organization
@ Details > € Match keys

Enable match keys that you plan to collaborate with. Mote: more match keys will progressively be enabled. Read more about match keys,

1 match key selected

First-party person IDs 0]

@D Hashed email

First-party device IDs (@



Click the My audiences tab and the + Add button to start importing your audiences

[ e e o cotiborntion

® Setup

Fo My organization | My sudiences
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You haven't added an audience yet

Add your sudiences and share them with collaborators to gain insights

https://experienceleague.adobe.com/en/docs/real-time-cdp-
collaboration/using/setup/onboard-audiences



https://experienceleague.adobe.com/en/docs/real-time-cdp-collaboration/using/setup/onboard-audiences
https://experienceleague.adobe.com/en/docs/real-time-cdp-collaboration/using/setup/onboard-audiences

2.2. Add a new data connection

Select the Add a new data conection button and hit Next
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Select the Adobe Experience Platform data connection and hit Next
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A list of sandboxes should appear. Find and select the appropriate sandbox where your
audience is stored. Hit Next
The following step allows you to set governance controls around your audience data

e Select the appropriate marketing action

o select Data Science and Data Collaboration

e Select the consent rule

o select "Data is pre-filtered for consent..."
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Agree to the following terms and hit Next

Governance policy and enforcement actions

The data you send to Real-Time CDP Collaboration may constitute a "sell” or "share” under privacy
laws. You agree to apply opt outs where required by law and are proceeding accordingly.

I understand and accept these terms. Cancel

Name your data connection: TV Tube & Luma add your initials

B Rt Teone COP Colisboration meesmeneneots  Ho@ B 6
® Add audience R ..
~ @ Selectdataconnection > ) Providedeisils > ) Maphelds > () Schedule > ) Selectoudiences » (D) Review
' Provides & name and dcnptasn lor your dath Consection.

(Dats oonnection name *

([ 7 Tube & Lumass ]

Doty connegion deription

In the following step, add a mapped source field for the expected match key of hashed

email. To do so, find and search for the corresponding identity namespace. Hit Next



B} reol Time COP Colaberntion

® Add audience
) Selectdstaconnection > ) Provide details > ﬂ Map fields > Schedule > (O Selectaudiences > ) Review
Map source identity fields from your dita connection o target identity fields in Real-Time CDPF Collaboration.
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Schedule your data connection: add the current data through the end of the month.
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Find and select the audience to share then hit Next
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Name Profile cownt Crigin Desaription Created by Lifecycle stat
| B Brand Audience 20000 Segmentation service Sheyla Sanchez ® Publish

Review your configuration and hit Complete
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Data connection name: TV Tube & Luma 55
Descriptionz

= Mapping & e

~  Schedule £ Edn

Your data connection setup is complete. Click Manage data connections to view the

details to be shared with your collaboration partner




2.3. Discover publishers and Send Invite

Use the Discover catalog to explore publishers available in the Collaboration workspace.
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Find and select BoxStream Media and click Connect

< Publisher details

@ Box Stream Media

B9 Indusitry: CTV

@ Region: US

“Your okce, Your Stream.” Aboat BoxStream Media BoxStream Media ks a cutting-edge CTV publisher specializing in high-quality, ad-supported streaming comtend. With
a diverse portiolio of live channels, on-demand programming. and eodhusive orginals, BoxStream delivers preméium endertainment across smadt TV, OTT platfarms,
and digital devices. Koy Festures: Ad-Supparied Free Streaming (AVOD & FAST) Diverse Content Libeary (Mavies, Series, Sparts, Mews) Seamless Cross-Device
Integration Data-Drive

The Send connection invite window will appear. Click Send Invite



Send connection invite

The publisher will receive your connection invite. Here is what to expect next:

1. Send connection invite

2. Publisher accepts invite

3. Submit connection settings for publisher to review
4, Publisher accepts connection settings

5. Create a project and start collaborating

Proceed to preview your connection

Waiting for Box Stream Media to accept
the invite

You can only preview the connection settings until Bex:
Stream Media acoepts the connection invite. Onge the

inwite is acoepted, you can edit and submit the settings
fior their approval,

O Don'tshow this again “

The publisher needs to accept your invitation to connect. Once accepted, you can

complete the connection settings and hit Submit

The publisher's workspace will appear as below, prompting the end user to accept the
connection invite. The connection is a two-way handshake to allow each party to proceed

to agree to additional terms before collaborating.



Accept connection invite

Here is what to expect next after accepting the invite:

1. Luma 55 will set up the connection settings and share them with you for review
2. You accept the settings or send them back for revision
3. Start collaborating on projects

Cancel Accept invite

Once the publisher has accepted the connection invite, you must complete your
connection settings

¢ Connection with Box Stream Media &

D Comneon fus: 8 Pendng
S Coenesion ownes w=—lusg 5

Connection setlings

Comgdene your Seined connection setiings. Theoe semings dan be sdusied before submiseon. Sobmt them for Boe Stream Mefe 1o revien when reedy.

Use cases @ 5] Match keys @ & Credit split & o Agreements @ i)
o Fire-party person (D1 Ackreraiedie and confirm that you have &
Haibadarnad Dta Sharing Agreement in place with Box
BT T HAHT A Soream Medha i sooondance with intemal
Msdri ST and e Firstparty device D3 POiRES S0 BDPECRLME LI S0l
reguliton
[ Acknewiedge and confirm
You hawen't started the settings yet

» Credit split: This section determines who is paying for the corresponding activities
within Real-Time CDP Collaboration. Currently, only the audience sharing use case is
configurable. Save the defaulted credit split to proceed



Credit split

Audience sharing ®
© Lumass

(O Box Stream Media

* Acknowledge and confirm: Verify that a data sharing agreement between the two
parties exists.

Agreements © @

Acknowledge and confirm that you have a
Data Sharing Agreement in place with Box
Stream Media in accordance with internal
policies and applicable laws and
regulations.

Acknowledge and confirm

Once submitted, the publisher must acknowledge and confirm on their end.

¢ Connection with Luma 55 == 0 eweombsntse | X Rejont m

43 Connechon sl @ Pending
B Connection oweer: w=uma 55

Comnection settings

Riviarw thae connection peitings. To change any wggested settings, select Rpect” and communicate the revison 52 Luma 55,

Use cases & & Maich keys & (5] Credit split © ] Agreements D
Bematraie debCireeTy Frt-party peron 103 Sagchpenn pharing: Luma 55 Ackruofiedge aosd oonfirs that you have s
o Dusia Sharirg Agresmasnt i plate with
EEME e == LUTig S5 i BECordene wve mbernal
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B Acknowiedge aed conlirm

Once accepted by the publisher, you are ready to create a project and collaborate!



Your publisher connection is now Active.
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2.4. Create a Project

After you discover and connect with the publisher, it's time to create a project. Use the
project space to run overlap calculations to compare your audiences with your
collaborator’s audiences and discover recommended audiences that you can use in

campaigns.

To create a project, select the Plus + symbol in the upper right corner. Or, if this is your first

project, navigate to Collaborate > My Projects, and select Create a project.

My projects @

®
[ ]
e

You haven't created a project yet

Creste projects with collaboratess to gain audience insights and measure performande
for campaigrs.

If you're in your collaborator connection, you can create a project from within the

connection view

Provide a project name and optional description for your project, select an image header

to easily distinguish the project, and confirm your selection.

Project name: BoxStream & Luma + your initials



Create project

Collaborator *

Box Stream Media
Default match keys: Hashed email

Project name *

(BoxSh’eam & Luma 55

Description

Select an image to represent your project *

You can now view your new project and its details. Use can use the Discover tab to start

running overlap calculations between your and your collaborator's audiences.

After creating a project within a collaboration space between an advertiser and a

publisher, you can now compare your audiences against your collaborator’s audiences.

You can discover overlaps between audiences and get insights broken down by match


https://experienceleague.adobe.com/en/docs/real-time-cdp-collaboration/using/collaborate/discover
https://experienceleague.adobe.com/en/docs/real-time-cdp-collaboration/using/collaborate/manage-projects

keys or identities. This helps advertisers decide which audiences to share with publishers

for activation, depending on the desired use case.



25. View Overlap Reports & Other Insights

Audience insights are available 24 hours after a project is created. For the hands-on lab,

we will use a pre-existing Collaboration project to examine the audience insights between

a publisher and an advertiser.

Compare audiences

Use the compare audiences card to get rich information about the overlap between your

and your collaborator's audiences. You can select to compare any of the following
audience combinations:

e One of your audiences against one of your collaborator’s audiences

* One of your audiences against all of your collaborator’s audiences

e All your audiences against one of your collaborator’s audiences

e All your audiences against all of your collaborator’s audiences

Audience insights

Compare audiences ©

) Eco Airlines ED rvrube

All audiences v All audiences v

) Identity count @ Overlapping identities © overlap% @

™ 485K 46%

Identities breakdown by match key

Hashed email

Match key

0% 50% 100%

Identities matched



Metric

Identity count
(yours)

Identity count

(your collaborator)

Overlapping
identities

Overlap
percentage

Identities
breakdown by
match key

Recommended audiences

Description

The number of profiles with a selected identity that are part

of your selected audience.

The number of profiles with a selected identity that are part

of your collaborator's selected audience.

The number of profiles with a selected identity that are
present both in your and your collaborator's audience.

The percentage of profiles overlapping between your and
your collaborator's selected audience.

Based on the match keys you and your collaborator agreed
on for the project, view the composition of the identities in
the overlap calculations by individual match keys.

The Recommended audiences view in the Discover module provides a curated list of the
top five recommended audiences based on overlap percentage. This feature helps you
quickly identify the audiences with the highest overlap with your current data, enabling you

to target your campaigns more effectively.

Identity count is the publisher's audience size.

Overlapping identities represents the overlap between the recommended publisher
audience and all advertiser audiences.

Overlap % represents the number of overlapping identities divided by the size of a//
advertiser audiences.

® 2 Beacon Media s Q@
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Discover overlaps

Your collaborator's individual audiences are shown in the Discover overlaps card to show

their overlap against all of your audiences
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Share Audience

To start sharing audiences, navigate to the Share tab in your project workspace. In this tab,

you can review and manage shared audiences

Share audiences

Audiences

Select audliences you want to share with your publisher. If needed, please indicate your desire to target or suppress sudiences,

Search for audiences
(| v) (& Browse audiences

Checkout Abandoners

Family Shoppers.

Fitness Equipment Shappers
High-LTV Shoppers

Lapsed Shopper

Men's Apparel Shoppers
One-time Shoppers

Cnline Shopper

Sale Shoppers

Women's Apparel Shoppers

7 @

(%3 Share

Ea Measure

Find and select the audience to share: Online Shopper

Leave the frequency and date as is



Share audiences Cancel m

v [ Eeowse sudiences

1 Awcience selscted & Edit match keys
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Congrats! You have successfully shared yout audience with your collaborator

After you share an audience for activation, the audience immediately shows up in the
publisher's Activate view. The audience will be exported to the publisher's indicated

location at the interval set during the workflow.

114K Match key

Hashed email

@ Audiences that you have shared with publishers have been saved

successfully!



